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Stylt Trampoli’s Radisson Sonya in Russia (above), Zound for
headphones (below left) and Veryday’s award-winning hospital-grade ventilator. Photos: SCMP Pictures
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Sweden offers lessons in
people-driven innovation

Scandinavian designers show that a holistic
approach can lead to commercial success

property.post@scmp.com

Tasked with reinvi ing Scan-

working with Sweden, we can all
be inspired by their business
leaders and design masters in
creating value through design,

dinavian Airlines’ iconic brand,
multi-award-winning Swedish
architect Thomas Eriksson says
his first thought was that the air-
line's wet wipe packet should be
considered as important as the
aircraft lounge design.

“Scandinavian Airlines is a
great example of how we com-
bine identity and design around
Scandinavian values and materi-
alsand traditions,” Eriksson says.
“We considered every detail,
from the ground vehicles to the
airplane livery and graphics. Our
philosophy is that we shouldn’t
addanythingthatwedon’thavea
rationale for.”

Swedish design has long been
recognised for an emphasis on
minimalist functional beauty
along with innovation and sus-

brand and 5

“The world is changing fast in
some aspects but when it comes
to the way we work and think, it
takes time and many are still
stuck in old ways,” says Krister
Torssell, the chief executive of
Sweden’s leading design and in-

and that recognise the value in
creatingan experience of abrand
rather than simply communicat-
ing a marketing message.

“A traditional Swedish focus
on fair values, respect for individ-
uals and their needs defines our
design,” says Stylt Trampoli cre-
ative director Erik Nissen Johan-
sen, whose design agency spe-
cialises in creating hospitality
spaces using a story-telling nar-
rative that he believes is relevant
toall cultures.

“The technique is similar to
the film industry; we create the

novation agency Veryday. script before the design. Our ap-
Torssell, who, on Friday, will ~ proach is planning for the reason
present his thoughts on cutting-  why people should love a place.
edge design innovation, is keen  For instance, in a hotel project in
to use BODW as an opportunity ~ Russia [for the Radisson Sonya,
to dismiss the common mis-  we based the design around Do-
ing that people-driv- ky's Crime and Punish-
en innovation slows down the  ment.Itisabout creatingan emo-
design process. tional engagement.”
“Itis slow only if you don't do Zound Industries founder Os-

itin therightway,” hesays. “Akey

car Axhede says the trademark
Swedish approach of staying
close to the user experience is
critical in today’s global compet-
itive design world. The firm has

tainable living, values that have it become a household name,
translated into worldwide suc- A tl‘ac.lltlonal thanks to its colourful Urbanears
cess for companies as varied as Swedlsh fOCuS headphones and innovative
H&M and Ikea, and making it an e branding, most famously hosting
obvious choice as the lead “part- O fair values JAnEHEL ofa ol O Resd:
ner” at Hong Kong's annual Busi- deﬁ.ﬂes phones featuring washable parts
ness of Design Week (BODW), *°* % inalaundromatandaBingo con-
which began on Monday. our deSlgﬂ test at which pigeon droppings
The week-long series of exhi- determined the winners.
bitions and presentations by de- ~ ERIKNISSEN JOHANSEN, STYLT TRAMPOL! “Good designisaslittle design
signerssuchas Niklas Malmgqvist, . as possible,” says Axhede. “But
one of the creative masterminds  to our success is thatwe focuson  the idea of form following func-
behind the popular Candy Crush ~ usersand stakeholdersandatthe  tion with nothing extra added is
game, Jap, hitect Shigeru ~ same time look holistically atthe  not just for Sweden. We have
Ban and Red Dot Design Award- ~ situation. Yougetmuchbetterin- been very successful in [main-
winner David Jia is to ion and make decisi land] China and Hong Kong."
draw a crowd of about 100,000, a  faster because you engage every- “It is so important to talk
tenfold incréase from when the  one at the same time.” about why we do what we do,”
event last collaborated with Swe- Veryday'’s projects include an  says Eriksson of Swedish design-
denin 2004. award-winning hospital-grade ers. “BODW is a good start but to
Edmund Lee, an executive  ventilator that confirms how de-  make it even more relevant we
director of the iser, Hong  sign creat ial success.  should somehow think about
Kong Design Centre (HKDC), be- “We i the i i go be-
lieves that countrieswithastrong ~ and feelings of family members ~ yond meetingjust once ayear.”

design culture like Sweden offer
useful lessons concerning how to
connecteffectively withinamod-
e global economy.

“This requires a new mindset,
new knowledge and new skills
over and beyond our traditional
knowledge and proven business
competence,” Lee says. “By

and designed to create afeelingof

trust in the ventilator. It is now

number one on the market be-

cause of the design,” says Tors-
1.

sell.

Veryday’s Shanghai office has
seen significant interest from
major Chinese companies look-
ing to design for other markets

Torssell agrees. “An architect
sitting next to an industrial de-
signer or artist at BODW is much
betterthananarchitectnexttoan
architect. This is the most excit-
ing part of this event. We have all
sorts of people from around the
world and Sweden and that is
what makes it so inspiring.”



